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Award for Arts Promotion
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Objective

The success of an arts programme depends not only on its quality but also its promotional
strategies. Effective and strategic arts promotion helps to expand the existing market, attract new
audiences, and achieve greater effectiveness. The award aims to recognise the achievements of
groups, organisations, media* and individuals in the field of arts promotion, and to provide arts
practitioners with an opportunity to share their successful experience.

*Acknowledging the important role of mass media in arts promotion, a new category entitled
Media is being introduced for the first time this year. It recognises the contributions of local print,
electronic and online media in helping to promote the arts.

Types of Awards
e There are three categories: Group / Organisation, Individual and Media ™,
e Gold, Silver and Bronze awards will be presented in each category.

Eligibility

e Only Hong Kong-registered groups and organisations, arts practitioners and administrators
are eligible for nomination (Individual nominees should possess a Hong Kong Identity Card);

» Nominees should be nominated by one proposer (individuals or on behalf of an organisation);

e A report concerning an arts promotion project that was fully implemented by the nominee
during the year 2010/11 ™" should be submitted ™%,

e Each nominee may submit only one promotional project, and that must not be used to
support a nominee's nomination for the Award for Arts Education;

e The project must be a local programme in which most of the participants were local arts
practitioners;

e Previous recipients of ADC's Outstanding Arts Promotion Award or Award for Arts Promotion
may be nominated for this award again.

Assessment Criteria

Nominees will be assessed according to the following criteria:

e Mission and objective of the programme;

e The overall promotional plan, including its positioning, promotional methods, publicity
channels and strategies;

e The programme’s originality and effectiveness, including its sustainability and ongoing promotion;

e The benefits it generated and its overall impact on the community.

Note'™ Only local TV and radio stations, newspapers and magazines registered or established under Hong Kong law are eligible to compete in the Media category. In
addition, websites that are committed to covering and promoting local arts and cultural activities for the development and enhancement of the arts and culture
in Hong Kong are eligible to compete for the award.

Note' The period covered is from 1 September 2010 to 31 August 2011, both dates inclusive.

Note' Together with the nomination form, a project report not longer than 20 pages should be submitted. It should cover arts promotion activities during the year 2010/11
and specify the following details:

a. Programme’s mission and objectives; b. Content of promotional activities; c. Budget and allocation of resources; d. Promotional strategies;

e. Effectiveness and outcome.

To facilitate adjudication, please attach project-related publicity documentation (e.g. pamphlets, advertisements and posters) and press clippings. Please also
refer to the nomination form for report format.

27



